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From the eye to the heart. 

15.000 years ago, the cave man was not able to read or write, but by 
observing deer tracks he could identify the animal and prepare for 
hunting. His mind was going through a graphic process of synthesis, the 
interpretation of a sign. Today, designing a sign or a symbol, we should 
use the same synthetic process, as for street signs.
2.500 years ago Confucius said that not words and not laws are ruling the 
world, but sign and symbols. 
The designer should be the interpreter of this reality. Designing a logo or 
a poster, I am always looking for synthesis with the balance between form 
and content. Because if the form prevails the solution can be appealing 
only aesthetically, but if the contests prevail, the image can be boring. 

The design must be appropriate, synthetically correct, emotional and 
memorable. I always refused trendy and fashionable solutions searching 
for these values.
Great designers such as Paul Rand and Massimo Vignelli with whom I 
collaborated in New York, were my point of reference.
They both believe in timeless design, where concept and design are 
valuable forever, even if realized in different historic periods.
The designer can use metaphors, connections, unexpected surprises, 
surrealism or subtle irony, the purpose is to refuse the banal and vulgarity, 
trying to intrigue, excite and inform the viewer.

After 30 years of designing logos, corporate identities, signages, books 
and brochures, I felt the ethic need to dedicate part of my time to 
denounce some of the biggest problems of humanity that threaten the 
future of our children, such as war, famine, drugs and pollution.
We don’t have the power of the politicians but with our contribution, we 
can promote dialogue and reflection on these issues.
I believe in a less sophisticated design but in solutions of big impact, 
because I want to speak directly to a vast majority of the world people. As 
you can see in this catalogue some of my ideas are diffused by the United 
Nations.

In this catalogue I’d like to show the two sides of my designer profession, 
facing 50 logos with 50 posters, design for business in front of the design 
for a better society and humanity.
I think that the designer should challenge and operate with the same 
seriousness, passion and professionality, both these realities of our life.

Armando Milani / New York, June 2010.



Clarity is a virtue.

Armando Milani is an exceptional example of the culture of design. Design 
is how he expresses himself: direct, global and synthetic. 
He has applied his training in Milan and New York and collaboration with 
the great masters of design to develop a heightened sensibility to human 
problems. Photography and typography are the key elements of his 
creative dialogue. His American experience of more than 20 years in New 
York has combined with his Italian culture and Bauhaus influences, 
to infuse his philosophy of the project with pragmatism and humor, so 
characteristic of the Anglo-Saxon thinking process.

Armando Milani is a man who has lived a great graphic adventure,  
a master of posters, of logos and visual identities. His secret is the power 
of the poet, to concentrate the maximum information in a very clear, clean 
and unambiguous solutions. He is an expert in the direct message. There 
is an immediacy to his communication that lifts the heart and soul of the 
viewer. Milani is a pioneer in today’s graphic communication. His creative 
vision extends to every kind of information, from culture to politics, always 
guided by a basic humanitarian philosophic sense.

His recent poster of the Dove of Peace that eradicates the power of the 
word “War” by gently lifting the letter “a” to complete the word “Peace”, 
is a masterpiece of synthesis and precision that unites irony and hope to 
induce a profound emotion and reflection by people from every part of 
the world. At the Moulin des Trois Arcs, in Provence, Armando Milani has 
created an international school of graphic design where students come to 
learn the principles of design based on his own language and philosophy 
of visual communication. It is a chance to learn from one of the greatest 
living designers.

In 2003, in the midst of globalization and information, a creator 
of ambiguity and confusion, Armando Milani remains a master of 
communication in the profound beauty of his simplicity. The beautiful 
things express themselves clearly, this clarity is a virtue.

Pierre Restany / Paris, May 25, 2003.

My tribute to Armando Milani. 

Armando Milani is both my friend and one of my favorite graphic designers 
in the world. We first met in New York several years ago at Massimo 
Vignelli’s studio. Armando’s warm manner, great personal and professional 
integrity and wonderful graphic design work immediately made for a strong 
bond between us. Subsequently, we have realized an international graphic 
design workshop together, visited each other on both sides of the Atlantic, 
and, along the way, became solid friends. He has visited my school, 
Rochester Institute of Technology, on several occasions, to lecture in a 
most meaningful way to my students. 
 
The dialogue and friendship continues… When viewing Armando’s graphic 
design, one is struck with several immediate reactions: The posters and 
identity work show a powerful contemporary realization of El Lissitzky’s 
credo from long ago that a piece of graphic design is effective if it “first 
seduces the eye and then addresses the intelligence”. The graphic design 
work is consistently based on sound formal visual aesthetic values. 
However, it is not just form for form’s sake but form created to solve a 
client’s problem or communicate clearly a strong message to the audience.
His work is, time after time, centered on a compelling concept. And the 
idea is shaped in such a way by the form that it communicates meaning 
to the viewer. On occasion he loves to draw the observer into his work by 
using ambiguity as a theme. This leads to making his message and the 
form used memorable. That end, indeed, is a noble achievement for any 
effective graphic design.

There is a balance evident between his graphic design solutions for 
business clients and those devoted to humanistic causes. I respect highly 
his professional dedication to the philosophy that the designer has a 
responsibility to focus energy on alleviating human needs  
with his or her talents. His posters, at once, enhance the man-made 
environment and support critical humanitarian causes.
Armando is dedicated to making contributions which advance the graphic 
design field. His commitment to the Alliance Graphique Internationale (AGI) 
and its activities is an impressive example of one designer, moving beyond 
himself, to better the profession and all designers. I applaud Armando’s 
documentation of his work in this book. It is important for the graphic 
design community to know about and, as I have, come to love Armando 
Milani’s graphic design achievements. 

Roger Remington 

Vignelli Distinguished Professor of Design.
Rochester Institute of Technology.
Rochester NY USA, September 2008.



Making the intangible, tangible.

Every time that I have to design a logo or a symbol, I think of Armando, 
and wish he would be here. Better then anybody else, he has this 
great ability of expressing with a single mark an entire world and even 
more beyond it. He plays with the nature or the meaning of what he 
has to express, he plays with the initials of a name, he combines one 
with the other, he creates metaphors, he plays with type, he twists and 
manipulates it until the final synthesis emerges, clear, logical, apparently 
effortless. This is not the byproduct of labor. This is the output of genius. 

Is the result of a creative process, honed by years of refinement of a 
specific sensibility, the one that Armando has by nature and the one that 
has sharpened by endless observation of our culture.

Armando, like me, is extremely focused on design. Perhaps because of 
that, our conversations are always centered on design issues, minute 
obsessive observations on details of the world around us.
 
A typical conversation between us, looking at anything would be: “Should 
it be bigger?, smaller?, a little more to the left or the right?, 
what if?, do you think is the right type?, what about that color ?” etc. 
A constant attention, measuring the effectiveness of the detail versus the 
whole, a continuos verification of the consistency of a visual language on 
any given thing. Armando has a great lyrical intuition, 
a decisive poetic trait that guides his approach to a problem. 

A lovely way to investigate an object, a subtle search for something 
beyond the surface, an effort to reach the invisible, to make tangible what 
nobody else has reached before.
 
And then, like an explosion, everything is loud and clear in front of your 
eyes. This catalogue shows you his incredible talent and ability to reach 
memorable solutions. 

Armando is a great professional, his involvement in a project is total 
and wants to cover every detail of an identity program. I had the pleasure 
of working with him, many years ago, even before he acquired the 
professional status that he enjoys today. Even then his talent was there, 
his sensibility to details was totally expressed and it was a great pleasure 
to work with him, a continuos escalation to do things better. Today, as 
then, his enthusiasm and generosity guide him throughout 
the project, and it is a pleasure to hear him describing it to you.  

All of a sudden, things that your mind has never thought, become visible, 
a new experience touches your soul. 
Armando the poet is talking, lifting the “A” from WAR to PEACE. 
This catalogue is a great testimonial to the development and creative 
talent of one of the best designers in the world. Look at every project with 
attention and you will discover that the same intensity is at the core of a 
poster or a logo, since both express a plurality of meanings in a direct, 
powerful way. 

Every design done by Armando is like a logo, an unique opportunity 
to make a memorable sign. And in that he his a Master.

Massimo Vignelli / New York, February 10, 2006.



Professorships.

He taught a course and seminars of Graphic Design at Cooper Union 
in New York, at Art Directors Club in New York, at the University of 
Lawrence of Kansas, at Hallmark in Kansas City, at the Altos the 
Chavon (Parsons School) in Santo Domingo, at the Mexico University 
in Acapulco, University in Beijing, University of Lima Peru, University of 
Karachi, Università per Stranieri in Perugia, Istituto Europeo di Design in 
Milan, University Politecnico in Milan, University of Napoli, University of 
Santander in Spain, American University in Paris, Bibliotheca Alexandrina 
Egypt, Academy of Santa Giulia of Brescia, Graphis 12 at Mimar Sinar 
Univesity of Istanbul, Die Neue Sammlung München.

Pubblications.

Graphis Annual, Graphis Poster, Graphis Packaging, World Graphic 
Design Now, World of Logotype, Graphic Elements of the world, 
Top Symbols and  Trade Marks in the World, Due dimensioni, AIGA 
Graphic Design, Zeichen Marken und Signet, Pubblicità in Italia, Made 
in Italy, Logo International, Linea Grafica, Novum Gebrauchsgraphics, 
Trademarks & Symbols, Forma e Segno, Art Symbols, Banking Symbols 
Collection, Famous Animal Symbols, Domus, Abitare, Print, Creativity, 
HQ High Quality, AGI Posters, Sign+Emblems, Graphic Design Now, 
Pictograms and Typefaces, Follia de Sao Paulo, Logo World, Logomania.

Articles and Interviews.

Who’s who in Graphic Art, Linea Grafica, Novum Gebrauchsgraphics, 
Package design in Milan, Omnibook, Photo, Design Journal, Disegno, 
Ufficio Stile, Visual Design, Alle Radici della Comunicazione Visiva, 
AGI Annuals, RAI 3, L’espresso, Management, Meeting e Congressi, 
Promozione, Italia Grafica, Capital, Domus  Abitare, ‘A! Disegno, Sense 
and Design, N.B. Nota Bene, X Office, CNN New York, Rai 2, Rai 3 Lazio, 
Canale 5, Italia 1. 

Education / Work-experience.

Born in Milan, after studying with Albe Steiner at the Società Umanitaria 
in Milan, Armando collaborated with some of the most important Italian 
design studios such as Antonio Boggeri and Giulio Confalonieri.
In 1970 he founded his studio in Milan, and in 1977 he moved to New York 
where, after a collaboration for two years with Massimo Vignelli he opened 
his own studio.
He is specialize in branding programs design of logos, corporate identity 
programs, book design, posters and websites.
Armando Milani organizes seminars and workshops of graphic design in 
his Olive Mill in the south of France (Provence/Cote d’Azur).

Prizes / Grants.

In 1965 he won an award for the logo RAI TV Radio TeleFortuna.
Since 1983 he has been a member of Alliance Graphique Internationale 
(AGI), the association of the most prestigious designers of the world.
In 1995 he won an award in New York from Major Giuliani, for the design of 
the poster “New York City Capital of the World”.
In 1997 he was producer and art director of the book “Double Life”, sense 
of humor and creativity of 80 AGI graphic designers.
In the 2000 he won an award in Italy for the design of the poster 
“Promosedia” International Chairs Show. In the 2004 his poster for 
Promosedia won an award of «Compasso d’Oro» at the Triennale di 
Milano. In 2004 he designed a poster for Peace worldwide diffused by 
the United Nations, and published on Graphis Annual 2005. In 2006 
he designed the poster « The Light of Culture » for the Bibliotheca 
Alexandrina, Egypt. In 2008 a series of posters and postcards “Human 
Design Collection“ were issued by United Nations to promote dialogue and 
against the violence and pollution. 
In 2010 he produced the book “50 poems of Lawrence Ferlinghetti, 50 
images of Armando Milani”. Nowadays, he is writing a book about his 
designer’s life, “A graphic adventure”.



Exhibits.

Milan, 1983. Visual design ’33-’83.
Montreal, 1982, Agi Congress. 
Gargonza / Italy, 1984. Agi Congress. 
Roma,1987 / 1990. 
La progettazione sistematica nella grafica italiana.
Frankfurt / Bologna, 1987. Public Design.
Tokyo, 1988. Agi Congress.
Blois France, 1990. Agi Congress. 
Aosta, 1990. Visual Design.
New York, 1991. Art Directors Club.
Oslo, 1992. Agi Congress. 
Rome, 1992. Visual Design.
London, 1993, Napoli ‘99 Foundation.
Los Angeles, 1993, Napoli ‘99 Foundation.
Montauk USA, 1993. Agi Congress. 
New York,1995. New York Capital of the World.
Sao Paulo do Brasil, 1991. De Masi, Conrad, Milani.
Toronto, 1998. Agi Congress. 
Paris,1999. Public Utility.
Bruxelles, 2000. Italian Graphic Design.
Kanagawa, 2000. Designer Exchange Program.
Paris, 2001. Bibliothèque Nationale de France / AGI. 
Milan, 2001. Graphic Design, Armando e Maurizio Milani.
Lima University, 2001. Armando Milani Posters. 
Brno, 2002. Corporate Identity. 
Mexico City, 2002. Armando Milani Design. 
Madrid, 2006. No pollution.
Tokyoto, 2006. Agi Congress. 
Chiasso, 2006. Museo Max Huber.
Città d’Este, 2007. Triennale della Ceramica.
Tehran, 2008. From the eye to the heart. 
Palermo Expa, 2008. From the eye to the heart.
Istanbul, 2008. Graphist 12. Mimar Sinan University
Chicago, 2008. Agi Congress.
Chiari, 2008. Tribute to Lawrence Ferlinghetti.
Westchester, 2008. Triennale Ceramica Atestina.
Genoa, 2009. Museo Luzzati. From the eye to the heart.
Napoli, 2009. Galleria Pan. From the eye to the heart.
Milano, Triennale, 2009. Ceramica Artesina.
Bejiing, bt’09
Rochester NY, 2010. Vignelli Center for Design Studies
Rochester Institute of Technology. From the eye to the heart.

Genoa, Luzzati Museum, personal exhibition 2009

Bejiing, bt’09, collective exhibition, 2009



New York, Armando Milani and Massimo Vignelli, 2010

The Vignelli Center

At the Rochester Institute of Technology in Rochester, New York, the 
Vignelli Center celebrates its own opening dedication September 2010.

Dedicated to design studies, History, Theory and Criticism, and the 
preservation of the Modernist movement, the Vignelli Center includes 
the extensive archive of Lella and massimo Vignelli.

An exihibition of Vignelli design from the archive and a personal 
exhibition of Armando Milani “From the eye to the heart / 50 logos / 50 
posters” will inaugurate the Center’s activities.



New York, Rochester Institute of Technology in Rochester, 2010New York, Rochester Institute of Technology in Rochester, 2010

New York, Rochester Institute of Technology in Rochester, 2010New York, Rochester Institute of Technology in Rochester, 2010





1. 

1. 
Logo for 
Antonio Mantegazza printer.
Milan, 1970.

2.
Poster for Cineclub Brera, 
series of movies for 
the man freedom. 
Milan, 1973.

2.



3.
Logo for Area Group, 
publisher. 
Milan, 2002.

4.
Poster War/Peace 
for the 60th anniversary 
of the United Nations.
New York, Geneve, 2003.

3. 4.



5. 6.

5.
Logo for Trident Hotel. 
Jamaica, 1983.

6.
Poster “Africa: the forgotten 
continent”
for Cespi Foundation.
Rome, 2007.



7.
Logo for Art and Ski,  
art gallery. 
Milan, 2002.

8.
Poster Help against Aids, 
Amnesty International.
Rome, 2002.

7. 8.



9.
Logo for  
Euromar Import Export. 
Milan, 1972.

10.
Poster  
“Where Are We Going?” 
for a graphic design week. 
Milan, 2002.

9. 10.



11.
Logo for 3B architects studio. 
Milan, 1970.

12.
Poster  
“Drugs Destroy the World”.
Rome, 2004.

11. 12.



13.
Logo for Man, printer. 
Milan, 1970.

14.
Poster “Drugs Kill!”.
Rome, 1998.

13. 14.



15.
Logo for Trilogy, art gallery. 
Milan, 1976.

16.
Poster co-winner of the 
competition “New York City 
Capital of The World”.  
Prize awarded by Rudolph 
Giuliani, mayor of New York, 
1995.

15. 16.



17.
Logo “Two Houses,  
One Tradition”, 
for the Italian immigrants 
in the U.S. 
New York, 1982.

18.
Poster Truth (real truth lies 
somewhere in the middle).
Milan, 2004.

17. 18.



19.
Logo for Cyclop Hotel.
Sardinia, 1976.

20.
Poster for  
Bibliotheca Alexandrina. 
The Light of Culture.
(The lighthouse is the symbol
 of Alexandria city).
Egypt, 2006.

19. 20.



21.
Logo for Bottega Veneta, 
leather goods. 
New York, Tokyo, Milan, 1994.

22.
Poster for New York in Color.
Photo show in the windows 
of Fifth Avenue stores.
New York, 1979.

21. 22.



23.
Logo for Acme, public relations. 
Milan, 1992.

24.
Poster Hate/Love 
for United Nations.
New York, Geneve, 2004.

23. 24.



25. 
Logo Dialogos, publisher  
of psycology books.  
Milan, 2002.

26. 
Poster “Dream and Reality”, 
for a graphic design seminar  
at the University of Perugia.  
Photo Giacomo Artale.  
Milano, 2002.

25. 26.



27.
Logo for Gas Corporation. 
New York, 1993.

28.
Poster Smoking is Poison
for the Hospital Policlinico.
Milan, 2003.

27. 28.



29.
Logo for Tunnel Discoteque. 
New York, 1992.

30.
Poster winner of a competition 
for Promosedia, 
international chair fair.
Udine, 2004.

29. 30.



31.
Logo for American Associated 
Development, real estate. 
Miami, 1984.

32.
Poster for the protection  
of the animals born in captivity.
Milan, 2010.

31. 32.



amore...love...amour...liebe
liefde...elskede...milosc...ai
amor...αγάπη...爱 ...behab

33.
Logo for Brokehill Equity, 
Investment Company.
New York, 1995.

34.
Poster “Love in the World”.
Milan, 2007.

33. 34.



35.
Logo “I love my pet”, 
Milan, 2010

36.
Poster for the defence 
of animals and nature. 
Tokyo, 2001.

35. 36.



37.
Logo l’Espresso
for a chain of bars. 
New York, 1988.

38.
Poster “People” 
for Nava Edition. 
No difference between 
countries, 
we are all humans.
Milan, 2006.

37. 38.



39.
Logo for Attel Group. 
Milan, 1986.

40.
Poster for Saving Drinking 
Water for United Nations.
New York, Geneve, 2005.

39. 40.



41.
Logo for Siba, water 
depuration.
London, Milan, 1995.

42.
Poster against Global Warming.
Milan, 2007.

41. 42.



43.
Proposal logo for Alpi Wood.
Forlì, 2004.

44.
Poster Love Nature 
for Nava Edition.
Milan, 2006.

43. 44.



45.
Logo for Istituto delle Vitamine 
Roche.
Milan, 1973.

46.
Poster *ROM, denouncing 
the violation of the right of man.
Milan, 2008.

*ROM - is one of the main 
ethnic groups of the population 
speaking Romani / Roman 
(Also known as the “gypsy”  
or “gypsies”).

45. 46.



47.
Logo for Bookshop. 
New York, 1993.

48.
Poster against water pollution.
Milan, 2008.

47. 48.



49.
Logo for Centro Diagnostico 
Italiano.
Milan, 1973.

50.
Poster against the abuse 
of the helpless. 
Photo Giacomo Artale.
Milan, 2002.

49. 50.



51.
Logo for the hotel chain  
Silver Fox. 
New York, 1989.

52.
Poster for the AGI 
meeting in Tokyo. 
Tokyo, 1988.

51. 52.  
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53.
Logo for Zerowatt, 
electric apply industry.
Milan, 1985.

54.
Poster for the disabled week.
San Marino, 2002.

53. 54.



55.
Logo for Accento, 
public relations company.
Milan, 1999.

56.
Poster for 
“SOS, Save the Children” 
for Cespi Foundation. 
Photo Marka. 
Rome, 2002.

55. 56.



58.

57.
Logo “Ristorante Italia”, 
RAI television program.
New York, 1991.

58.
Poster for the image 
of the city of Napoli. 
Photo Vittorio Sacco.
Napoli, 1985. 

57.



59.
Proposal logo for Essar, 
company with 6 divisions.
Mumbai/India, 2006.

60.
Poster “Dreaming of a Cleaner 
Sky”, for United Nations. 
New York, Geneve, 2004.

59. 60. 



61.
Logo Uomo Moda for ICE.
New York, 1990.

62.
Poster for CBA Publisher.
Milan, 2001.

61. 62.



63.
Logo for Butterfly Boutique.
Paris, 2002.

64.
Poster for dialogue among 
people, for United Nations. 
Photo Giacomo Artale.
New York, Geneve, 2007.

63. 64.



65.
Logo for Tower Paper 
Company.
Los Angeles, 1989.

66.
Poster and book cover 
“Counterspionage”. 
Milan, 2006.

66.65.



67.
Logo for La Cabana 
Restaurant. 
Buenos Aires, 2004.

68.
Poster “The love maze”.
Milan, 2007.

67. 68. 



69.
Logo for Alpha,  
Six Banks Group.
Bruxelles, 1976.

70.
Poster “I am not a number” 
for Wolfsonian Museum.
Miami, 2008.

69. 70.



71.
Logo for Cactus,  
Vetrerie Vistosi.
Venice, 1972.

72.
Poster  
“Think like a man of action... 
act like a man of thought”.
Milan, 2004.

71. 72. 



73.
Logo for City of Cultures.
Milan, 2000.

74.
Poster for “Don’t drink  
and drive”. 
New York, 2008.

73. 74.



75. 76.

75.
Logo for Dromo Kart,  
racing track.
Milan, 1998.

76.
Poster for Shanghai Expo 
exhibition.
“Better home city better life”
Milan, 2010.



77.
Logo proposal for the hotel 
chain Regent.
New York, 1982.

78.
Poster for Love Mother Earth.
Tokyo, 1997.

77. 78.



79.
Logo for Punta Tragara Hotel.
Capri, 1995.

80.
Poster “An eye for an eye 
makes the whole world blind”, 
Mahatma Gandhi. 
Milan, 2006.

79. 80.



81.
Logo proposal for Essar 
Energy. Mumbay / India, 2004.

82.
Poster for the commemoration  
of the victims of september 11. 
New York, 2002.

81. 82.



83.
Logo winner of  
Radio TeleFortuna prize, RAI. 
Rome, 1965.

84.
Poster for the birth control.
New York, 2006. 

83. 84.



85.
Logo for Iside Intermoda, ties.
Milan, 1995.

86.
Poster against fanaticism.
Geneve, 2007.

85. 86.



87. 
Logo Go Go Green, 
for the protection of nature. 
Milan, 2008.

88. 
Poster for Ferlinghetti book
“Costantly risking absurdity  
and death”. 
New York, 2005.

87. 88.



89.
Logo for  
Twogether Foundation.
Milan, 2008.

90.
Poster for “don’t drink  
and drive”.
Milan, 2008.

89. 90.



91.
Logo for First Resort, 
hotel consultant.
New York, 1990.

92.
Poster for Chinese Magazine 
O2 about Paradise.
Beijing, 2008.

91. 92.



93.
Logo for OpioColor, mosaics.
Opio, 2002.

94.
Poster for International Poster 
Exhibition “Istanbul as felt by...”.
Istanbul, 2008.

93. 94.



95.
Logo for Auditorium Midy.
Milan, 1972.

96.
Poster “The Global Traveller”.
Milan, 2009.

95. 96.



97.
Logo for  
Acapulco Mexico Hotel.
New York, 2000.

98.
Poster “Nelson Mandela,  
African Legacy” for Indaba 
2010.
Milan, 2010.

97. 98.



99.
Logo for Prisma Group.
New York, 1991.

100.
Poster “A as Amore” (love).
Milan, New York, 2009.

99. 100.



101.
Logo for “Impresa Ventura”,
Constractions.
Milan, 1985.

102.
Poster “Alt all’Omertà”
(stop to the conspiracy of 
silence).
Milan, 2012.

ALT ALLOMERTA

101. 102.



103.
Logo for Boutique Three.
Cannes, 2000.

104.
Poster “il punto g delgi italiani”.
Milan, 2012.
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103. 104.



105.
Logo for “L’Art Pour Tous”
(art for everybody).
Art Gallery Show.
Cannes, 2002.

106.
Poster “Love of power / Power 
of love”.
Milan, 2011.

“we should become 
the change that  
we want to see,
who follow the steps  
of the truth  
can not fell down”

Mahatma Gandhi  
1869/1948

“the way for the victory  
on the reason are  
the terror and the force,
the success  
is the only way to judge  
the good and the bad”

Adolf Hitler  
1889/1945

LO
V

E O
F P

O
W

ER

P
O

W
ER

 O
F 

LO
V

E

105. 106.



107.
Logo for  
“Banca Popolare di Milano”.
New York, 1995.

108.
Poster “Through to the peace”.
Exhibition Maslow 2010.
Florence, 2010.

107. 108.



109.
Logo for Give Back Foundation. 
Paris/ NewYork, 2000.

110.
Poster “From hate to love”.
Milan, 2011.

109. 110.



111.
Logo for “Cosmo House”.
New York, 2000.

112.
Poster “Mafia Spa”.
Milan, 2011.
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113.
Logo for the BoatHouse 
Restaurant.
New York, 1983.

114.
Poster “You are here”.
Milan, 2011.

113. 114.



101. / 102.
Cover of the book: 
“50 Poems by 
Lawrence Ferlinghetti, 
50 Images 
by Armando Milani”.
Milan, 2010.
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